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Topics for Today

• Definitions: Authentic and Meaningful
⚬ The role of motivation

• Strategies for Authentic Communication
⚬ Minimal, healthy prompting
⚬ Verbal referencing & attributing meaning

• Supportive Communication Environments
• Maximizing opportunities
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What makes 
communication authentic?
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What makes 
communication authentic?

• It teaches that 
communication is personal

• It emphasizes language learning

• It allows for spontaneity
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Personally Meaningful
Recognize that the things 
YOU want to talk about, are 
often not the learner wants 
to talk about.

Following directions
Letters/letter sounds
Naming peers, greeting peers
Story re-telling
Answering academic questions

Finding Nemo
Letters - in order only
Pipes & plumbing
Pokemon
Music
Lights
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What makes 
communication authentic?
Teaching is not testing and
testing is not teaching.
Pay attention to your demands.

Touch the blue one.
Tell me, "I want 
pencil, please."
Show me "dog" on 
your talker.

If you already know 
the answer, why 

should they tell you?
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Motivation is key to authentic 
communication!
- Is it interesting?

- Is it meaningful?

- Is it fun?

What makes 
communication authentic?
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Resources & 
Examples

Jane Farrall

(see resource 

document for link)

https://www.janefarrall.com/teaching-and-learning-the-alphabet-playing-with-letter-shapes-and-sounds/
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Resources & 
Examples

https://www.assistiveware.com/learn-aac/engage-and-interact

Amanda Hartmann

(see resource 

document for link)
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Resources & 
Examples

Lauren Enders

(see resource 

document for link)

https://www.youtube.com/watch?v=LDuP3ObMQLo&t=157s
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Strategies for Authentic 
Communication

 Minimal, healthy prompting

 - How do we define 
prompting?

 - What is the goal of 
prompting?
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Prompting Defined

Prompting: the action of saying 
something to persuade, 
encourage, or remind someone 
to say or do something.
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• Speech-Language Goals
• Instructional Goals
• Non-standardized language

⚬ Minimal
⚬ Moderate
⚬ Maximum
⚬ Partial-verbal
⚬ Full-physical

Where do we find 'prompting'?
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Strategies for Authentic 
Communication

What is our goal?
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Strategies for Authentic 
Communication

Ask:
Is a response required?

Are there ample, low-pressure opportunities for the 
learner to engage?

Are communication opportunities generally 
question/answer? 

Is there a focus on building relationships?
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If I'm prompting, I'm trying to get the kid 
to say what I expect them to say. That's 

training, not teaching. 
– Dr. Karen Erickson
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Can prompting be done safely?

Non-directive strategies that 
can be considered prompts.

These 'prompt' someone or 
invite them to join in a 
conversational turn.



R Langley, 2015 adapted from
Positive Action - Rocky Bay 2010

Hierarchies 
to organize 

prompts
Green is good
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Strategies for Authentic 
Communication

- Expectant pause: providing wait time

- Indirect Verbal Prompt: I wonder... or   
What would happen if...  

- Indirect non-verbal prompt: body 
language or facial expression inviting 
comment or participation
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R Langley, 2015 adapted from
Positive Action - Rocky Bay 2010

Hierarchies 
to organize 

prompts
Green is good

Yellow is restrictive
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Prompting Strategies that 
Direct Student Behavior

- Request a response
- Gestural cue
- Partial verbal cue
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• Showing the student 
examples of how they 
could respond

• Giving peer models
• Allowing learner to 

self-select words
• Welcoming but not 

requiring a response

• Directing learner to 
words they “should” say

• Starting their sentence 
for them

• Choosing or limiting the 
words that they can 
select

• Requiring a response

Teaching Language Telling What to Say
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R Langley, 2015 adapted from
Positive Action - Rocky Bay 2010

Hierarchies 
to organize 

prompts
Green is good

Yellow is restrictive

Red requires the learner to 
be a passive member in the 

communicative act
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Physical prompting tells the 
student that their role in 
communication is to be passive.

Physical prompting tells the 
student that the goal is to say 
what the teacher wants them 
to say.

Risks Associated with 
Physical Prompting
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What about 'Modeling'?

• Showing the student examples 
of how they could respond

• Providing peer models
• "Let me show you how you 

COULD do it."
• If they don’t do it, that’s okay
• We will keep showing them how, 

until they are ready

“Modeling” for 
Performance

• Directing learner to words they 
“should” say

• Requiring a response
• "First I do it, then you do it."
• If they don’t say it, someone will 

help them say it.

Demonstrate
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Strategies for Authentic 
Communication

Modeling aka:
aided language input
aided language stimulation
partner augmented input

- research based
- non-directive
- easy strategy to implement
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Strategies for Authentic 
Communication

you go
put in
he drink
I see
play more
not take
more help
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Free, Research-Driven Professional 
Learning Modules www.project-core.com

Individual or group formats for learning
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Strategies for Authentic 
Communication

Verbal referencing & 
attributing meaning 
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Verbal referencing

Gayle Porter, creator of PODD 
communication system

Describing any 
behavior that you 
observe and could 
see as meaningful.
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Attribuing Meaning
Assigning purpose or 

intent to behavior, 
body language or 
facial expression.
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Resource:
The AAC Coach

(Facebook, Instagram, 
website)
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Creating Supportive 
Communication Environments 

• Communication within 
arms reach

• Engaging opportunities 
and activities to talk about

• Developing comfort with 
familiar words and routines
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Have an AAC 
system with 

rich language 
available.
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• Home base
• Portability

Creating Supportive 
Communication Environments 

Keep AAC Close 

AAC isn't the focus of activities or therapy. 
But it should accompany any activity 

where you would naturally use speech.
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Creating Supportive 
Communication Environments 

Authentic reasons to 
communicate

Instead of: Try this:

Adult withholds the desired item.
Child is encouraged to say "I want  ___."

Adult gives access to desired item.
Adult comments, 

"You LIKE it. I have one, too!"
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Remember: What is our goal? 

To build authenticity, focus on engagement and play 
rather than creating compliance-based tasks.
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Resource:
National Joint Committee for the 

Communication Needs of Persons 
with Severe Disabilities (NJC)

Communication 
Bill of Rights

www.asha.org/njc
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Building a Communication-Equipped 
Classroom

Your turn!

Want help?

Open it.

You like it!
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Maximizing Communication Opportunities

Build a team
• shared access to AAC
• shared knowledge of 

strategies
• shared goals for learning

The power of more 
opportunities
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Thank you!
Questions?

Rachael Langley, MA, CCC-SLP
AAC Consultant
info@reachlanguage.com
www.reachlanguage.com


